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We shape the strategy. Then we build it.




A Prisma House One consultancy, two connected halves

CONSULT + BUILD
CONSULT - STRATEGY & GROWTH

We Shape the Strategy. Brand Strategy & Positioning
Then we build it. S

Content & Thought Leadership

Prisma House is a marketing consultancy with two connected halves. TV, Radio, Press & Podcast Pitching
The first works out where your growth actually comes from — brand,
demand, content, media pitching and the honest audit — and holds

every recommendation to a commercial number, not a vanity metric.

Marketing Audits & Advisory

The second builds the digital infrastructure that runs it: the website
that sells and the systems that keep the business moving, designed BUILD - DIGITAL INFRASTRUCTURE
and looked after by the same team that set the direction. Because

. B - _ Web Design & Development
advice that never ships is just opinion, we build what we recommend.

Custom Systems & CRM

The projects that follow show real screens at their real scale, cropped to the part that
matters. No invented numbers, no borrowed testimonials.

prisma-house.com
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WEBSITE

Sites that sell

Marketing sites and stores, designed and built in-
house.

W I i I Design Copy Online checkout

Sites that sell
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WHAT WE DO

Everything between your
expertise and a finished book.

Writing a book is hard, slow and easy to abandon. We remove every step that
stops busy leaders from finishing — and do it for you.

2 (&

We write it We design it

You're matched with a dedicated, native-English writer from our A custom cover, interior layout and eBook formatting, crafted to

team of ghostwriters. A simple questionnaire and a few sit comfortably next to the best books in your category — and
conversations are all it takes — they handle the manuscript,

with unlimited proofreading until it's right.

to look the part on every screen and shelf.

Mookspert  Comefunziona  Sevzi Libi  Awtori Blog  Chisiamo Q corca

el e m

LA DIVISIONE EDITORIALE DI XRAISED LEADERSHIP
' LAWLESS y
Trasformiamo i LEADERSHIP TrAallrr}mg the
: o] uppy
leader del settore in :
autori pubblicati. =

NICHOLAS LAWLESS

Prenota una consulenza gratuita

Guarda i libri che abbiamo pubblicato

Lawless Leadership

Training the Al Puppy
90,000+ 50+ 300+ iscipline Framework for Enterp

Read on Amazon + Listen to the podcast > Read on Amazon >

Six languages from one codebase

The language comes from a cookie or the browser and can be
switched in the header; every page, form and email exists in all six,
with a currency switcher alongside.

prisma-house.com

A catalogue search engines understand

Every product has its cover, description and buying link, with
structured data so it is found as a product, not just as a page.

Selected work - Multilingual site with a product catalogue

WEBSITE

Multilingual site with a product catalogue

A six-language website with a catalogue, a customer dashboard and a sales
back office.

A considered, high-ticket service had to be explained in six languages, turn visitors into
booked consultations and give customers and the sales team a place to work after the sale.
Six languages Customer dashboard

Product catalogue Sales back office

Built with Next.js - React - TypeScript - Tailwind CSS - Supabase - PostgreSQL - Vercel

NATURAL BOR

L;;Nless Leadership

Hara

S LAWLESS

LEADERSHIP

vom Hardship — A Survivor's Guide to Unstoppable
L

X (=

A SURVIVOR'S GUIDE TO
U LEADeRSHP

NICHOLAS LAWLESS

Read on Amazon >

A page for every person and product

Profiles merge built-in data with what each person edits from their
own account; every product gets its own section and buying link.

Live at bookspert.com —


https://bookspert.com/
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Selected work - Content website with lead generation

Content website with lead generation

A content library, lead-generation tools and online checkout behind one

A service brand needed one website that sells its offer, qualifies leads on its own and keeps

Content library

Online checkout Client portal

Built with Python - FastAPI - Jinja2 - PostgreSQL - SQLAIchemy - APScheduler - Playwright -

WEBSITE
. Regular Guests 178 Tech 128 D 95 Ci 59 :] & General 46 F 38 35
Busil & pi ship 35 ion 16 Financial Services 12 B2B 9 Manufacturing 4 Supply Chain 3 Marketing 2
Real Estate 2 Retail 1
website.
Showing 485 interviews — from an archive of 1,000+ B B
I IS oan archive oiit,.000 alarge content library in order.
Lead-generation tools
- — G
From Stories to Action: Dr. Michael Averbukh on
- b el e L i 3 -? . Teaching Kids to Care for Our Medical Fiduciary Care & ,
Planet | Sylvia Medina Healthcare Navigation ’
> > v » i v »
- ° = ° - ° ffmpeg - Railway - Cloudfiare
TECH SUSTAINABILITY HEALTHCARE

Daniel Kirichanski on Technology From Stories to Action: Teaching
Leadership & Cloud Strategy |
Prime Path Global Medina

Daniel Kirichanski — Founder, Prime Path Global Sylvia Medina — President, Green Kids Club

SELECTED CONVERSATIONS

This week on xraised

Every guest is chosen. That's the point.

el Kinchonski on Technology Leodership &
‘Cloud Strotegy | Prime Path Global
v .

Browse the archive

From Stories to Action: Teaching Kids to
§ == @ Carefor Our Planet| Sylvia Medina

Or. Michael Averbukh on Medical Fiduciary

9 === § Care & Healthcare Navigation
v

Fred Descloux on Zero Drama Security &

Mves samnasno with p— ==Y Risk-First Cybersecurity
Tatjana Kolenc on Building Mentoring
1 === 1 Ecosystems ThatLast

consuLTING

Daniel Kirichanski on Technology Leadership &
Cloud Strategy | Prime Path Global

Daniel Kirichanski

A content library that updates itself

Every piece has its own page with the media, the people and a
category. The home page surfaces the latest ones automatically.

Kids to Care for Our Planet | Sylvia

Dr. Michael Averbukh on Medical
Fiduciary Care & Healthcare
Navigation

Dr. Michael Averbukh — Co-Founder & CEO,

Serenity Medical Fiduciary Group

WHAT WE DO

Two ways to work with xraised

Interviews and press coverage are curated — some guests are invited
directly by our editorial team, others apply and are selected. Everything
else — SEO, Al visibility, social content, book publishing — is a direct

service you can simply engage

See all prices -

Curated il nars = g st

FLAGSHIP - CURATED PRESS - CURATED

Video Interviews Press Releases ® Articles

Direct services

Services, prices and checkout

Every service on one page, each with its own detail page, a price list
and card checkout in more than one currency.

« Backtointerviews | Interviews - Consuting
XRAISED PRESENTS,
Cloud Strategy | Prime Path Global | 4
A -
MYLES SABINIANO WITH 'DANIEL KIRICHANSKI
wost [ ———
—

> 0001163 o
comsuLTING

Daniel Kirichanski on Technology Leadership &
Cloud Strategy | Prime Path Global

Daniel Kirichanski — Founder, Prime Path Global

One page per item, built for search

Media, category and title, followed by a written piece that search
engines and Al assistants can read.

Live at xraised.com -

prisma-house.com


https://xraised.com/
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PORTAL

Your clients, self-served

A private area where your clients track progress,
approve work, download files and pay.

PO rta I Client login Approvals Payments

Your clients, self-served
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xraised ciient area

Your subscriptions

Al Visibility

A deliveries a month - start 7 Jul 2026

3-month minimum term - 60 days' notice req

lin review

174 Why slow growth beats fast growth for studios

2/4 The case for a four-day studio week

3/4 What clients get wrong about briefs

Your change request: «Please soften the opening line and
mention the Lisbon project in the second section.»

Social package: October sociAL

Five questions to ask before hiring an agency ~ AgTicLE

ARTICLE

ARTICLE

ARTICLE

Published

21 the

a1, 2 waiting for you

In progress

Changes
requested

Open >

as

st pay

v Approve

Every client sees where their work stands

Each piece of work moves through named stages. The client follows
it from their own page, without writing an email to ask.

My services Notifications (2 Watchlist Account Log out

nt through

£290/mo

rkflow — 5 in tot

Open> v Approve

Request changes

Open >

Open >

Request changes

Renews 26 Oct 2026 Payment up to date

, 2 waiting for you

Your decision

. Request changes

Propose an edit

staff properly,

igns interio

Send proposed edit

Approve or ask for changes in one click

Client portal
A private area where clients follow their work, approve it, download files and
pay.

Clients kept asking by email where their work stood, what needed approving and where the
files were; the answers lived in the team’s inboxes.

Client login Progress tracking Approvals Downloads Payments

Built with Python - FastAPI- PostgreSQL - Next.js - TypeScript - Railway

« My serv

Five questions to ask before hiring an agency

ARTICLE | | published

£ Live on the newswire

Distribution report 4 Download the distribution report (PDF) 4 Spreadsheet (CSV)
Publi 1 on 4 outlets

Outlet Lini Listed since

The Atlas Quarterly

The Harbour Ledger

Northern Business Review

Coastline Design Weekly

v Published

Files and receipts in one place

Drafts are reviewed inside the portal, with comments and proposed Deliverables, reports and invoices are downloaded from the portal

edits kept next to the work they refer to.

instead of being hunted down in old emails.

Private system, demo on request
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CRM

Your back office, in one
place

Inbox, pipeline, follow-ups and invoices built around
how your team works.

C R M Pipeline Invoicing Email

Your back office, in one place
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Ll artie) Re: Your interview — next steps and the article draft « Reply <« Replyall r Fol L CRM b k ff.
Lena Okstor e s : & back office

Revon It - Lo Lena Okafor <lena.okafor@halvard-analytics.example:
e Thankyeuterte i One place for inbox, follow-ups, pipeline, campaigns and invoices.
Tomas Reinholt Lena Okafor <lena.ok h s v ~ Replying to th et ( AM

Proposal for the studio feature — a question ... To hello@brightmark- example - Re: Your ext steps and the article dr

Sales and client email lived across shared mailboxes, a generic CRM and spreadsheets;
nobody had one view of a client from first reply to paid invoice.

Hi Alex,

Priya Natarajan 55 Thank you for the recording on Thursday, the team really enjoyed it. | have gone through the article draft you sent and | only have two
Invoice 2026-0041— paid toda small changes:

1. In the second paragraph, pleas: data platform for mid-sized manufacturers” rather than "analytics tool" — it is closer to how we Shared inbox Follow-up engine Deal pipeline Campaigns Invoices

Jonas Lindqvist

e quote about hiring should be attributed to me, not to the company.

Re: Quarterly feature — tof

Alex, three topics from our side: success Once th in, we are happy for it to go out. Could you also confirm the publication date? Our newsletter ut on the 14th and it
would be lovely to include the link

Maya Castellanos

hot and bio for Best, Built with Next.js - React - TypeScript - Tailwind CSS - PostgreSQL - TanStack Query -
" Sunihics o Recharts - Railway

mc

Daniel Achterberg . Lena Okafor
Can we add a second partner to the interview? founder & CEO: Halvard Anslylice

Hi Lena,
Great to have you on. Attached is the first draft of the article built from the interview — have a look and send me any changes by Friday.
Kwame Asante
Article is live — thank you Alex

Saw the arti

pg Hannah Birkeland

Proposed Interested Meeting proposed Meeting booked

estrel Robotics — warehouse robots for mid-sized firms

Omar EI-Sayed Ma ' 8 Tom:

Hannah Birkeland o o o ntero Priya Natarajan
Reminders (0 due)
Ingrid Haugen a ara wame Asante Ingrid Haugen

To approve (2)
Priya Natarajan Beatriz Quintero Daniel Achterberg

Hannah Birkeland

Jonas Lindavist

Rafael Oyaran

Daniel Achterberg Daniel Achterberg Rafael Oyelaran

Al follow-ups (5)

Hannah Birkeland

Ingrid Haugen

A pipeline the team can read at a glance Follow-ups that wait for a human Outreach campaigns, contact by contact
Deals move through named stages on a board or in a list. Each card The engine notices when the client has not written back, drafts the One campaign per client with the people to reach, the status of
carries the contact, the product and who owns it; a won deal next nudge and queues it for approval. Nothing is sent on its own. every message, the dates and the outcome when one lands.

becomes a delivery task.

Private system, demo on request
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CMS

Your content, in your
hands

A back office where your team updates pages, products
and posts without calling a developer.

C M S Content editor Scheduling Multi-channel

Your content, in your hands
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XRAISED PRESENTS:

)

\

Daniel Kirichanski on Technology Leadership &

Cloud strategy | Prime Path Global

4 A

MYLES SABINIANO > WITH

HOST

» 0:00/16:36

TECH

SYSTEM

Content management system

Selected work - Content management system

One system from raw material to a published page, a schedule and social

posts.

Content editor Publishing schedule

DANIEL KIRICHANSKI

FOUNDER / PRIME PATH GLOBAL

Hundreds of pieces of content a year had to become pages, listings and postson a
schedule, with a small team and no copy-paste between tools.

Multi-channel output

Built with Python - FastAPI - Jinja2 - PostgreSQL - SQLAIchemy - Playwright - ffmpeg -

Daniel Kirichanski on Technology Leadership &

Cloud Strategv | Prime Path Global

s e 8 ) (i) ( pramsin12) () (nterng8) (summorans) (o
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sssssss asiry WeALTHGARE
Daniel Kirichanski on Technology From Stories to Action: Teaching Dr. Michael Averbukh on Medical
Leadership & Cloud Strategy | Kids to Care for Our Planet | Sylvia Fiduciary Care & Healthcare
Prime Path Global Medina Navigation

Or. Michael Averbukh
Dariel Kirchanski — Founde, P o Syivia Medina

A page for every item, generated

The CMS holds the media, the people, the cover and the text;
publishing builds the public page, the category listings and the
feeds.

Every page here is generated and scheduled by the CMS, not written by hand.

Railway
LIS
This week on xraised
From Stories to Action: Teaching Kids to
§ == @ Carefor OurPlanet | Syivia Medina
N Dr. Michael Averbukh on Medical Fiduciary

§ == B Care& Healthcare Navigation
el Kirkhonskion Technology Lecdersn & i - =
Cioud Strategy | Prme path Globol )
A b

Fred Descloux on Zero Drama Security &
MVLES SABBANO wiTH DAL KmICHANSKI § == Risk-FirstCybersecurity

Tatjana Kolenc on Building Mentoring
§ Ecosystems ThatLast

coNsuLTING

Daniel Kirichanski on Technology Leadership &
Cloud Strategy | Prime Path Global

Daniel Kirichanski

A schedule that keeps the site fresh

Arolling plan decides what goes out and when; the home page and
the feeds update on their own.

prisma-house.com

Private system, demo on request
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SAAS

From idea to paying users

Products with accounts, subscriptions and a client
area.

Saas Subscriptions Client area Alengine

From idea to paying users




A Prisma House Selected work - Subscription product with an Al engine

SAAS

Subscription product with an Al engine

A free Al-powered report, paid plans and a client area.

marcus-ellery.com

The market reads
you before it
meets you

An idea for a paid online service had to become a product people can try for free, understand
at a glance and subscribe to.

YOUR VISIBILITY AUD|

Credible in person, hard

talplacsionline: Al engine Report PDF Subscriptions with Stripe Client area

Investors, journalists and clients decide what to think of you Services marketplace

from whatever they can find, usually before the first

URGENT - +15 potential

conversation. Visibility Intelligence measures how that reading - e
The top search result is years out of date

turns out, names the gaps behind the number, and connects
The first result a stranger sees describes a role since left

Built with Next.js - React - TypeScript - Tailwind CSS - PostgreSQL - Railway

each one to the work that closes it. The audit is free and takes

behind. It sets an anchor the rest of the page never fully

; corrects.
minutes.

Run your free audit See how it works

A sample report. See how yours reads

The audit looks at your public presence the way an investor or a journalist
would, scores how clearly your authority comes across, and names what is

holding the number down. It takes minutes and costs nothing

01 | website & Digital Presence

Closes Owned presence

Enter a fow detalls to begin. The first step takes a minute.

Base Pro Recommended For most leaders the personal website is an

$99more
~ Your audit, refreshed every month

~ An email alert whenever your visibility shifts
— 1leader profile monitored

— Benchmarking against 3 comparable leaders

~ Progress tracked in your dashboard

$299 e

Everything in Base, plus:

Audit and report refreshed every week
Up to 10 profiles monitored
Benchmarking against 10 comparable leaders

One monthly call with a specialist account manager
(first one included)

Opportunity of the month: hand-picked podcasts,

publications and events worth putting your name
forward for

Subscription plans with online billing

Two plans with card checkout, automatic tax and a self-service
billing portal; the plan decides what each customer can access.

afterthought: an outdated bio, a stale headshot, a
domain that no longer reflects the person. Yet it is the
one place you fully control, and often the first result

anyone finds

We treat it as the anchor of your presence. We shape the

narrative, write the copy, and design a site that feels
considered rather than loud. Every choice serves one

aim: making your authority obvious within seconds.

You receive a finished, launched site that reads as an

extension of you, ready to grow as your work does.

— Narrative and copy built around your positioning
— Considered, restrained visual design

~ Built, launched and ready to maintain

Toda 7 pts

Add-on services, sold inside the product

Each result is matched to a paid service with its deliverables and

timeline, requested in one click.

The report preview and the case studies are the product’s own illustrative examples with invented people and companies

prisma-house.com

91 Who we are reading

Name

Your name

Ema
Your email
Password

Create a password

At least 8 characters.

Phone Optional
Any format is fine

Only if you

works exactl

02 Where to look

Where you appear online

Paste the public links where
people find you. Include your
public Linkedin profile URL, your
website, and any article or
interview. One per line.

A free trial that starts with one form

A short form s all it takes. The engine does the research and returns

a structured report in minutes.

Live at visibility-intel-production.up.railway.app -


https://visibility-intel-production.up.railway.app/
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Al AGENTS

Systems that cdo the work

Agents that take on repetitive work, from drafting to
follow-ups, inside your own tools.

A I Age nts Drafting Automation Follow-ups

Systems that do the work
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sign In

Stocks News ETFs Economy Currencies Press Releases AI age nts in daily operations

Dr Kgomotso S. Tshaka Debuts The Orchard Effect Agents that write, distribute, prepare the posts and chase the reply.

Published at October 5th 2026, 6:59 AM EDT via Press Release Distribution Service m u m Every new piece of work triggered the same chain of tasks: write it up, send it out, prepare
the posts, chase the reply. Done by hand, that chain set the ceiling on how much could ship.

D This article is third-party content and does not represent the views of this site. We make no guarantees regarding its accuracy or completeness.

A Transformative Framework for Turning Resilience into Lasting Impact Writing agent Distribution Social posts Follow-ups

London, United Kingdom, October 5, 2026 -- The Orchard Effect: Dr Kgomotso S. Tshaka on Building Resilience That Lasts - Calling Leaders to Move Beyond
Quick Fixes and Build Generational Impact

Popular ideas of resilience often focus on bouncing back: getting through the crisis and moving on. In her new book, The Orchard Effect: Impact Is Not Built with Python - FastAPI - PostgreSOL - APScheduler - Playwright . ffmpeg . Next.js .
Accidental (Bookspert), sustainability governance strategist and mining executive Dr Kgomotso S. Tshaka argues for something deeper: building foundations Railway
that outlast the crisis, and the leader.

Drawing on more than twenty-five years in the global extractive industry, doctoral research on board governance, and pivotal personal turning points, Dr Tshaka
offers a memoir and leadership framework built on one image. Rather than making lemonade from lemons, she invites readers to gather the seeds of their
adversity and grow an orchard.

The framework moves through five stages: Soil Preparation, Roots, Watering, Pruning and Harvest. Each shows how internal foundations, including reflection,
clear boundaries and honest self-assessment, come before meaningful public impact.

Along the way, Dr Tshaka draws on her experience as a Black woman in male-dominated boardrooms, where she often had to prove her competence again
and again. That experience shaped a leadership philosophy built on deep listening, strategic thinking and real value rather than volume or title. She also makes

[ Xraised i - . i . e

Nhen Al Reache: for Human Judgment

>,
\
g Daniel Kirichanski on Technology Leadership &
) Cloud strategy | Prime Path Global
4
ML A
octson

MYLES SABINIANO WITH DANIEL KIRICHANSKI

When Al Reaches Its Allfollow-ups (5)
Limit: The Cases for

Amentoring program is something
an organization runs. A mentoring
ocosystom Is something an
organization becomes.
> 0:00/16:36 ©

Daniel Kirichanski on Technology Leadership &
Cloud Strategy | Prime Path Global

Daniel Kirichanski under, Prime

Social posts, generated and published Follow-ups that wait for a human One input, everything else derived
Slides, captions and short videos come out of the same source and Inthe CRM, an agent notices when the client has not written back, A single source, here a recorded conversation, is the only input; the
go out on their channel on schedule. drafts the next nudge and queues it for approval. Nothing is sent on write-up, the distribution and the posts are derived fromiit.

its own.

Private system, demo on request
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READY WHEN YOU ARE

Book a 30-minute call.

No pitch deck, no pressure — a straight conversation about where your
growth is hiding, and whether the answer is a strategy, a website, a system,

or all three.
WEB EMAIL ADDRESS
prisma-house.com info@prisma-house.com 950 Great West Rd, Suite 2, Floor 1,

Profile West, TW8 9ES Brentford, UK

© 2026 Prisma House. All rights reserved.




